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40 percent 
singled out 
in 'family' 

• campaIgns 
By Mike Schneider 
THE ASSOCIATED PRESS 

ORLANDO, Fla.-

I
n their fir st presidential 
debate, AI Gore said the word 
"family" 13 times and ilpar_ 
ents" four times. George W. 

Bush referred to "families" twice 
and "parents" once. 

Neither said IIsingle" or "un_ 
married," so it's no small wonder 
that Yvonne Farrell feels left out. 
The 38·year·old programs assis· 
tant at St. Alban's parish in the Dis
trict is unmarried and says none of 
the White House candidates is pay
ing her any attention. 

"I go through the campaign lit
erature ... and all 1 see is family, 
family, family," said Miss Farrell, 
who is divorced with no children. 
"They shouldn't act like we're poi
son." 

Single, childless people are ca
sualties of the battle between 
Democrats and Republicans over 
which party can wave the family
values flag higher, said Thomas 
Coleman, executive director of the 
American Association for Single 
People, a Los Angeles-based advo
cacy group. 

Having been cast as opposing 
family values in past presidential 
races and tainted by the Monica 
Lewinsky scandal, Democrats reel 
they have to "look more family ori
ented and say 'families' more than 
the Republicans," Mr. Coleman 
said. 

"They want to win the family 
values debate," he said. "We have 
nothing against that, but how about 
a little more balance?" 

Even Ralph Nader, a bachelor 
who is the Green Party's pres
idential candidate, has ignored is
sues important to singles. 

Nearly 80 million people - or 
about 40 percent of adults - are 
widowed, divorced or have never 
married, according to the U.S. Cen
sus Bureau. 

Th rectify the situation, the 
American Association for Single 
People has initiated a $114,000 ad
vertising campaign drawing atten
tion to unmarried, childless voters. 
Ads have run in USA Thday and the 
Los Angeles Times. They will ap
pear later in the Village Voice, L.A. 
Weekly and Student Leader mag
azine. 

According to the ad, single peo
ple receive fewer job benefits, 
such as hea lth insurance for 
spouses and children. 
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Presidential race 
ignoring singles 
By MIKE SCHNEIDER 
The Associated Pre<:; 

ORlANDO, Fla. - In their 
first debate, AI Gore said the 
word "family" 13 times and "pa
rents" four times. George W. 
Bush referred to "families" twice 
and "parents" once. 

Neither said "single" or "un
married," so it's no small won
der that Yvonne Farrell feels left 
out. The 38-year-old programs 
assistant at SI. Alban's Parisb in 
Washington, D.C., is unmarried 
and says none of the White 
House candidates is paying her 
any attention. 
. "I go through the campaign 

literature ... and alii see is fam
ily, family, family," said Farrell, 
who is divorced with no child
ren. "They shouldn't act like 
we're poison." 

Single, cbildless people are 
casualties of the battle between 
Democrats and Republicans 
over which party can wave the 
family values nag higher, said 
Thomas Coleman, executive di
rector of the American Associa
tion for Single People, a Los An
geles-based advocacy group. 

Almost 80 million people, or 
about 40 percent of people over 
age 18, are widowed, divorced or 
have never married, according 
to the u .S. Census Bureau. 

To rectify the situation, the 
American Association for Single 
People has launched a $114,000 
advertising campaign drawing 
attention to unmarried, childless 
voters. Ads have run in USA To
day and the Los AngeJes Times. 
They\will appear later in the Vil
Jage \{oice, L.A. Weekly and Stll
dent Leader magazine. 

According to the ad, single 
people receive fewer job bene
fits, such as health insurance for 
spouses and children; they are 
often lumped into a "high risk" 
class by insurance companies 
and are charged a higher rate 
than married co-workers; and 
they are denied "family" dis
counts for roommates or pan
ners. Married couples are not 
taxed by the federal government 
for workplace benefits or inheri
tance when a spouse dies while 
single people are, the ad s;.ys. 

There is no federal protection 
against marital bias in employ
ment, housing or business 
transactions, according to the 
ad. 

Republican vice presidential 
candidate Dick Cheney said the 
Bush campaign isn't ignoring 
smgles. 

"I don't feel that we've dis
criminated against anybody on 
the basis of whether they are · 
married or single," Cheney said 
during a stop in Ocala this week. 

Gore campaign spokesman 
Uz Lubow said unmarried peo
ple would benefit from Gore 
policies, such as a patients' bill 
of rights and tax credit for em
ployers who train workers. 

Reform Party presidential 
candidate Pat Buchanan said his 
c~mpaign doesn't have any spe
cific proposals for unmarried 
people. 

Natural Law Party candidate 
John Hagelin said the major
party candidates are ignoring a 
large segment of the electorate. 

On the Net 
.. www.UnmarriedAmerica.com 
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Single voters ignored in election race 
The Associated Press Farrell, who is divorced with 
ORLANDO, Fla. no childl'/ih. "~ 

Single, childless people 
In their first depate, 'ltl'" are' casualties of the battle 

Gore said the word "family" oebween Democrats and 
13 times and "parents" foul' Rep uhlican & over' which 
times. George W. Bus h party can wave the famjly 
referred to "famiHes" twice values flag higher, said 
and "parents" once. Thomas Coleman, executive 

Neither said "single" or director of the American 
"unmarried," so it's no small . Association for Single 
wonder that Yvonne Farrell feels People, a Los Angeles-based 
left out. The 38-year-old pro- advocacy group. 
grams assistant at St. Alban's "They want to win the 
Parish in Washington, nc., is family val ues debate," 
unmarried and says none of the Coleman said. 
White House candidates is Almost 80 million people, 
paying her any attention. or about 40 percent of people 

"I go through the campaign over age 18, are widowed, 
literature ." and all I see is divorced or have never mar
family, family, family," said ried, according to the US. 

Census Bureau) .... t.u.~..J1J I 

~r!lkI; "\l~1 ::tli~~.ttthtion , 
the American Association 
for ;S:i:rrg;!eo:jqmnpi8iluhas 
lam\ched a' $H>!,OOO~adver
tising campaign d r awing 
attention to unmarried, 
childless voters. Ads have 
run in USA Today and the 
Los Angeles Times. 'They 
will appear later in the Vil
lage Voice, L.A. Weekly and 
Student Leader magazine. 

"Are you one of the 80 
million single or unmarried 
adults ignored by the 
George W. Bush and Al 
Gore campaigns?" the ad 
says. "How many ways are 
we discriminated against? 
Let us count them for you." 

Republican, Democrats hurl accusations, begin road trips 
The Associated Press 

AUSTIN, Texas 

Twenty-eight Republican 
governors opened a 25-state 
barnstorming tour on Sunday 
designed to help put George 
W. Bush in the White House. 
Gov. Bush called it "the good 
beginning of the final sprint." 

AI Gore also campaigned in 
his rival's home state as both 
sides dispatched surrogates to 
rally support in the homestretch. 

Some of the exchanges 
became nasty, as Democrats 
waged a coordinated attack on 
Bush's competency and Repub
licans pressed their challenge 
of Gore's trustwortruness. 

The AsSOClalod Press 

Republican presidential can
didate Texas Gov. George W. 
Bush waves at the end of a 
campaign event Sunday in 
Austin, Texas, as running 
mate Dick Cheney looks on. 

The race remained tight in 
some poll s, with Bush 

maintaining an edge in others. 
He had 44 percent to 42 percent 
among likely voters in a CBS 
News-New York Times poll 
released Sunday. An ABC News 
tracking poll gave Bush 48 per
cent to 45 percent for Gore. The 
latest CNN-USA Today-Gallup 
survey on Sunday showed Bush 
9 points ahead. 

All but one of the nation's 
RepubHcan governors joined 
Bush here to launch the 
cross-country tour. 

Groups of both RepubHcans 
and Democrats were hitting 
the road this week to appeal 
to a dwindling - but elec
torally cri tical - band of 
independent voters. 



Unmarried voters 
feel neglected 
by Gore, Bush 
By MIKE SCHNEIDER 
The Associated Press 

ORLANDO, Fla. - In 
their first debate, AI Gore 
said the word "family" 13 
times and "parents" four 
times. George W. Bush re
ferred to "families" twice 
and "parents" once. 

Neither said "single" or 
"unmarried," so it's no small 
wonder that Yvonne Farrell 
feels left out The 38-year
old programs assistant at St 
Alban's Parish in Washing
ton, D.C, is wunarried and 
says none of the White 
House candidates is paying 
her any attention. 

"I go through the cam
paign literature _. and all. 1 
see is family, family, fanu
Iy," said Farrell, who is di
vorced with no children. 
"They shouldn't act like 
we're poison." 

Single, childless people 
are casualties of the battle 
between Democrats and 
Republicans over which 
party can wave the family 
values flag higher, said 
Thomas Coleman, execu
tive director of the Ameri
can Association for Single 
People, a Los Aogeles
based advocacy group. 

Having been cast as op
posing family values in past 
presidential races and 
tainted by the Monica 
Lewinsky scandal, Democ
rats feel they have to "look 
more family-oriented and 
say 'families' more than the 
Republicans," Coleman 
said 

'They want to win the 
family values debate," he 
said. "We have nothing 
against that, but how about 
a little more balance?" 

Even Ralph Nader, a 
bachelor who is the Green 
Party's presidential candi
date, has ignored issues im
portant to singles. 

Almost 80 million peo-
ple, or about 40 percent of 
people over age 18, are widowed, 
divorced or have never married, 
according to the U.S. Census Bu-
reau. 

---
To rectify the situation, the 

American Association for Single 
People has launch~d a $U4,000 
advertising camp31gn drawlOg 
attention to unmarried, childless 
voters. Ads have run in USA TO
DA Y and the Los Angeles T imes. 
They will appear later in the Vi/
loge Voice, LA. Weekly and Stu
dent Leader magazme. 

"Are you one of.the 80 million 
single or unmarrIed adults Ig
nored by the George W. Bush 
and AI Gore campaigns?" the ad 
says. "How many ~vays are we 
discriminated agamst? Let us 
count them for you." 

According to the ad, single 
people receive fewer job bene
fits, such as health insurance for 
spouses and children; they are 
often lumped into a "high-ri~k" 
class by insurance comparues 
and are charged a higher 'rate 
than married co-workers; and 
they are denied "family" dis
counts for roommates or part
ners. Married couples are not 
taxed by the federal government 
for workplace benefi ts while sin
gle people are, the ad says. . 

There is no federal protectIOn 
against marital bias in employ
ment, housing or business trans
actions according to the ad. 
Rep~blican vice presidential 

candidate Dick Cheney SaId the 
Bush campaign isn't ignoring 
singles. 

''I don't feel that we've dis
criminated against anybody on 
the basis of whether they are 
married or single," Cheney said 
during a stop in Ocala, Fla., thIS 
week. 

Gore campaign spokesman 
Liz Lubow said unmarried peo
ple would benefit from, Gore 
policies, such as a patJ~nts bIll of 
rights and a tax credIt for em-

nmarried menca com 

FORGOmN VOTERS: Thomas F. Coleman, executive director of the 
American Association of Single People, holds a copy of USA TODAY, 
in which his advocacy group placed an ad to draw attention to un
married voters. Coleman said unmarried voters are casuaHies of the 
battle between Democrats and Republicans to see which party can 
wave the flag of family values higher. 

players who train workers. 
Natural Law Party candidate 

John Hagelin, who is on the bal
lots in 41 states and is a member 
of the American Association of 
Single People, said the major
party candidates are ignoring a 
large segment of the electorate. 

"There is a continuous pan
dering to working middle-class 
families," said Hagelin, a child
less divorcee. "I don't under
stand the pandering to that im-

portant interest group when 
there are as many single people 
and they don't seem to be men
tioned." 

Singles may never become a 
potent political force because 
the group always is changing. 

"There are always people en
tering it, and there are people 
leaving it," Coleman said. 
'When you're a woman or if 

ou're blac!.<, ou're that for life." 
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Unmarried voters largely ignored in race 
By Mike Schneider 
The Associated Press 

ORLANDO, Fla. - In their 
first debate, AI Gore said the 
word "family" 13 times and 
"parents" four times. George W. 
Bush referred to "families" 
twice and "parents" once. 

Neither said "single" or 
"unmarried," so it's no small 
wonder that Yvonne Farrell 
feels left out . The 38-year-old 
programs assistant at St. 
Alban's Parish in Washington, 
D.C., is unmarried a nd says 
none of the White House candi
dates is paying her any atten
tion. 

"1 go through the campaign 
li terature ... and a ll I see is . 
f amily, fa mily, family," said 
Farrell, who is divorced with no 
children . "They shouldn't act 

like we're poison," 
Single, ch ildless people are 

casualties of the battle between 
Democrats and Republicans 
over which party can wave the 
family values flag higher, said 
Thomas Coleman, executive 
director of the American Asso
ciation for Single People, a Los 
Angeles-based advocacy group. 

Having been cast as opposing 
family values in past presiden
tial races and tainted by the 
Monica Lewinsky scandal, 
Democrats feel they have to 
"look more family oriented and 
say 'families' more tha n the 
Republicans," Coleman said. 

"They want to win the fami
ly values debate," he said. "We 
have nothing against that, but 
how about a little more bal
ance?" 

Even Ralph Nader, a bache-

lor who is the Green Party's 
presidential candidate, h as 
ignored issues important to 
singles. 

Almost 80 million people, or 
about 40 percent of people over 
age 18, are widowed, divorced 
or bave never married, accord
ing to the US. Census Bureau. 

To rectify the situation, the 
American Association for Sin
gle People has launched a 
$114,000 advertising cam
paign drawing a tten tion to 
unmarried, childless voters. 
Ads have run in USA Today 
and the Los Angeles Times. 
They will appear later in the 
Village Voice, L.A. Weekly and 
Student Leader magazine. 

"Are you one of the 80 million 
single or unmarried adults 
ignored by the George W. Bush 
and AI Gore campaigns?" the 

ad says. "How many ways are 
we discliminated against? Let 
us count them for you." 

According to the ad, single 
people receive fewer job bene
fits, such as health insurance 
for spouses and children; they 
a re often lumped into a "high 
risk" class by insurance compa
nies and are charged a higher 
rate than married co-workers; 
and they are denied "family" 
discounts for roommates or 
partners. Married couples are 
not taxed by the federal gov
ernment for workplace bene
fits or inheritance when a 
spouse dies, while single people 
are, the ad says. 

There is no federal protec
tion aga.inst marital bias in 
employment, housing or busi
ness transactions, according to 
the ad. 
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Unmarried Voters Ignored by Campaigns 
THE ASSOClA TED PRESS 

ORLANDO, Fla. - In their 
flI'st debate, AI Gore said the 
word "family" 13 times and 
"parents" four times. George 
W. Bush referred to "families" 
twice and Uparents" once. 

Neither said "single" or 
"unmarried," so it's no small 
wonder that Yvonne Farrell ' 
feels left out. The 38·year·old 
programs assistant at St. Al
ban's Parish in Washington, 
D.C., is urunarried and says 
none of the candidates is pay· 
ing her any attention. 

"I go through the campaign 
literature ... and all 1 see is 
family, family, family," said 
Farrell, who is divorced with 
no children. "They shouldn't 
act like we're poison." 

Single, chilclless people are 
casualties of the battle between 
Democrats and Republicans 
over which party can wave the 
family values flag higher, ~aid 
Thomas Coleman, executive 
director of the American Asso
ciation for Single People, a Los 
Angeles·based advocacy group. 

"They want to win the fam· 
ily values debate," he said. 
"We have nothing against that, 
but how about a little more 
balance?" 

Even Ralph Nader, the 
bachelor Green Party presi
dential candidate, has ignored 
issues important to singles. 

Almost 80 million people, or 
about 40 percent of people over 
age 18, are widowed, divorced 
or have never married, ac
cording to the U.S. Census 
Bureau. 

To rectify the situation, the 
American Association for Sin· 
gle People has launched a 
$114,000 ad campaign drawing 
attention to single voters. 

But singles may never be
come a potent political force 
because the group is always 
changing. 

"There are always people 
entering it and there are peo
ple leaving it," Coleman said. 
"When you're a woman or if 
you're black, you're that for 
life." 

http://www.sltrib.com 


